
Marian University Brand Toolkit
Success in communicating the Marian University brand and the quality of a Marian education depend 
on consistency in everything we do. Maintaining consistent graphic and brand identity will deliver 
significant benefits to Marian in the form of increased recognition, respect, and awareness. It will also 
help Marian better attract prospective students in today’s competitive higher education market.

Marian University developed this style guide as a service to the departments that produce content for 
publications — both print and electronic. The purpose is to help communicators achieve a positive, 
professional image consistent with the Marian University brand.

Marian University name
Always use Marian University or Marian in writing. Do not use “MU” as that can be confused with 
Marquette University. If you need to be more specific in reference to Marian University, use “Marian 
University of Wisconsin” — not Marian University of Fond du Lac.

Marian University fonts
Headline fonts:  

 Bauer Bodoni Std   Bauer Bodoni Std Bold
Secondary fonts:  

 Univers Thin Ultra Condensed
 Univers Condensed
 Univers Light

 Univers Light Oblique
 Univers Roman

 Univers Oblique

 Univers Bold

 Univers Bold Oblique

 Univers Black 
 Univers Black Oblique
 Univers Black Extended

Marian University colors
Primary colors:  

Marian University founding and sponsorship
Marian University publications must include the following information:

 Founded in 1936  •  Sponsored by the Congregation of Sisters of St. Agnes

Marian University logo and seal
The university seal and wordmark must be used in its entirety and reproduced from authorized original 
illustrations. It may not be redrawn, re-proportioned, or modified in any way. The university seal should 
be used for only academic-related publications, i.e. a diploma. Please contact the Office of Marketing 
and Communications (OMC) with any questions or to request permission to use the logo, ext. 7602. 
For more information about acceptable use of University logos, visit MyMarian for a copy the Graphics 
Standards and Use Policy. 

Dates
Abbreviate months with six or more letters if they are used with a specific date. Spell out those with 
five or fewer letters.

 •    Aug. 13
 •    June 6

Always spell out the month when it is used without a specific date.

 •    We went on vacation in December.

Spell out the days of the week. Abbreviations may be used in tables. For days of the month, use only 
numerals not ordinal (21st, 2nd, 3rd or 9th).

 •    May 2
 •    Sept. 3 

The Future of the Marian University Brand 
Depends on You
Consistently applying the brand and graphic identity guidelines contained in this toolkit to every Marian 
University communication piece should be your overarching goal. That's why Marian University's Office 
of Marketing and Communications takes great pride in working with you to not only achieve your goals, 
but continue to maintain a quality, consistent brand image. The entire Marian community thanks you for 
your efforts. Together, we will continue to enhance the perception, status, and position of Marian in the 
hearts and minds of all of our audiences.

Questions?

OFFICE OF MARKETING AND COMMUNICATIONS
Tracy Qualmann
Director of Marketing and Communications
(920) 923-8115
tqualmann@marianuniversity.edu

Founded in 1936  •  Sponsored by the Congregation of Sisters of St. Agnes
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Fonts can be obtained from the 
Office of Information Technology at 

helpdesk@marianuniversity.edu 
or extension 8947.
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Secondary colors:
The secondary colors are based on color found in a main photo, and selected with the eyedropper. 
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Stationery

Faculty business card
Line 1:  Name, Degree
 (Periods after all degrees except MBA)
Line 2:  Title, Academic Department
Line 3:  Office phone number
Line 4:  Cell phone number (Optional)
Line 5:  Fax number (Optional)
Line 6:  Email address
Line 7:  Marian University wordmark
Line 8:  Marian University information

Staff business card
Line 1:  Name, Degree 
 (Periods after all degrees except MBA)
Line 2:  Title
Line 3:  Office
Line 4:  Office phone number
Line 5:  Cell phone number (Optional)
Line 6:  Fax number (Optional)
Line 7:  Email address
Line 8:  Marian University wordmark
Line 9:  Marian University information

Letterhead, envelopes, and business cards 
create one of the first impressions of Marian. 
Consistency in design, color, and font is 
important to reinforce the University's identity. 
Individuals with an official connection to 
Marian may use letterhead, business cards 
or other stationery items which contain the 
Marian logos.

Business cards
The standard Marian University business card 
is 3.5 inches by 2 inches in a horizontal 
orientation. The Marian University wordmark 
is positioned as shown and the card is printed 
in two colors: black and PMS 293.

45 South National Avenue  l  Fond du Lac, Wisconsin 54935
1-800-2-MARIAN  l  www.marianuniversity.edu

Assistant Professor, Education Department
(920) 923-8137 OFFICE
(920) XXX-XXXX CELL

(920) 926-2102 FAX
dnwatry00@marianuniversity.edu

Deborah N. Watry, Ph.D.

45 South National Avenue  l  Fond du Lac, Wisconsin 54935
1-800-2-MARIAN  l  www.marianuniversity.edu

Coordinator of Veteran Services
Office of Student Engagement

(920) 923-8641 OFFICE
(920) 923-7154 FAX

mmabitz26@marianuniversity.edu

Maranda Abitz, B.A.



Brochure

Publication samples

Postcard



Cover

45 S. National Ave.  l  Fond du Lac. WI 54935  l  (920) 923-7613  l  marianuniversity.edu/wfp

Founded 1936    Sponsored by the Congregation of Sisters of St. Agnes

Additional Information...

Working Families Program
Breaking the Cycle of Poverty through Education

Connect with Marian University!       

The Working Families Program, one of the nation’s most comprehensive 
educational programs available to low-income single parents, advances 

Marian University’s mission, core values and legacy of service.

Interested in applying?
Applications are accepted year-round and kept on file for up to one year. 

Due to increasing interest in the Program, the application process is extremely 
competitive and involves an in-depth application and panel interview. 

Application packets are available at marianuniversity.edu/wfp.

Questions about the Program?
Contact the Working Families Program Office: 

Kerry Strupp, Program Director 
kstrupp@marianuniversity.edu

(920)923-8953

Interested in contributing?
Visit marianuniversity.edu/donate and 

indicate Working Families Program as your gift designation.

Send your gift to:
Marian University Advancement Office

45 S. National Ave.
Fond du Lac, WI 54935

Contact the Marian University Advancement Office at (920) 923-7613. 

A special thank you to the Fond du Lac Area Foundation 
for their support of the Working Families Program. 

We are grateful to all of our donors who make this program possible!

Flyer

Ad

Publication samples
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